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Unit 1: The World of Travel + Tourism
Learning Aim C: The scale of the travel + tourism industry

C1.  Importance of the UK as a global destination

C2.  Employment in travel + tourism

C3.  Visitor numbers

C4.  Income + spending
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Assessment outcomes 
AO1 Demonstrate knowledge and understanding of the travel and tourism industry, types of tourism and organisations involved 
Command words: complete, describe, give, identify, outline 
Marks: ranges from 2 to 4 marks 

AO2 Apply knowledge and understanding of the travel and tourism industry and factors affecting the industry to real-life travel 
and tourism scenarios 
Command words: analyse, assess, calculate, describe, discuss, evaluate, explain 
Marks: ranges from 4 to 12 marks 

AO3 Analyse information and data from the travel and tourism industry, identifying trends and the potential impact of different 
factors on the industry and its customers 
Command words: analyse, assess, discuss, evaluate 
Marks: ranges from 6 to 12 marks 

AO4 Evaluate how information and data can be used by the travel and tourism industry to make decisions that affect 
organisations and customers 
Command words: analyse, assess, discuss, evaluate 
Marks: ranges from 6 to 12 marks 

AO5 Make connections between the factors that influence the travel and tourism industry and how the industry responds to 
minimise the potential impact on organisations and customers 
Command words: analyse, assess, discuss, evaluate 
Marks: ranges from 6 to 12 marks PRE

VIEW
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Summary of assessment 

This unit is assessed by a written examination set and marked by 

Pearson. 

The examination will be 1.5 hours in length. 

The number of marks for the examination is 75. 

The assessment availability is January and May/June each year. 
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4C. The scale of the travel + tourism industry

C.   The scale of the travel + tourism industry

2. Employment in 
travel + tourism

3. Visitor 
numbers

1. Importance of 
the UK as a global 

destination

£

4. Income + 
spending

Travel and tourism is one of the largest service sector industries in the UK.
Its scale can be measured locally, regionally, nationally and internationally – in 

terms of employment, visitor numbers, income and spending, and trends analysis 
– including the reasons for the changes
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C1.   Importance of the UK as a global destination

What is the appeal of the UK as a global destination? 

1. Importance of 
the UK as a global 

destination

£
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6C. The scale of the travel + tourism industry

C1.   Importance of the UK as a global destination

What makes the UK important as a global destination? 

Inbound statistics 
for 2022

1. Importance of 
the UK as a global 

destination

£ Travel + tourism is an important part of the UK economy – providing income 
and jobs.  T+T accounts for 10% of the world’s exports. 
In some countries T+T is responsible for most of their income.

Measuring importance:
. Assessing visitor numbers
. Analysing the economic importance
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7C. The scale of the travel + tourism industry

C1.   Importance of the UK as a global destination

Tourist numbers

Visitor numbers give a 
good indication of the 
importance a country as 
a global destination.
The UNTWO produces 
this information on their 
website.

PRE
VIEW



BTEC L3 Travel + Tourism

8C. The scale of the travel + tourism industry

C1.   Importance of the UK as a global destination

Source: International Passenger Survey 2022 from the Office for National Statistics

Tourist numbers

Country of origin for inbound 
tourists is important – known as 
tourist generators.
Having this information always 
T+T organisations to customise 
their products and services and 
support their marketing.

The International Passenger 
Survey (on behalf of the Office 
for National Statistics) interviews 
up to 800,000 passengers a 
year, arriving and departing the 
UK PRE

VIEW
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C1.   Importance of the UK as a global destination

Total contribution of travel and tourism to GDP in the United Kingdom 
(UK) in 2019 and 2022 (in billion GBP)

Source: Statista

Economic 
importance

£

The economic importance of T+T 
is calculated by analysing the 
amount tourists spend in each 
country.

This is known as tourist receipts.
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C1.   Importance of the UK as a global destination

Source: International Passenger Survey 2022 from the Office for National Statistics

Economic 
importance

£

Share of travel and tourism's total contribution to GDP in 2019 and 
2022, with a forecast for 2023

The economic importance 
of T+T can b e assessed by 
looking at how much it 
contributes to the overall 
economy of the UK.
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C1.   Importance of the UK as a global destination

Source: International Passenger Survey 2022 from the Office for National Statistics

Economic 
importance

£

Country of origin for inbound 
tourists is important – known as 
tourist generators.
Having this information always 
T+T organisations to customise 
their products and services and 
support their marketing.

The International Passenger 
Survey (on behalf of the Office 
for National Statistics) interviews 
up to 800,000 passengers a 
year, arriving and departing the 
UK PRE

VIEW
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C1.   Importance of the UK as a global destination

Source: International Passenger Survey 2022 from the Office for National Statistics

Economic 
importance

£

Inbound visitors are 
categorised by 
country of residence 
and then visitor 
numbers, number of 
nights they stay and 
amount they spend.
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C2.    Employment in travel and tourism

2. Employment in 
travel + tourism

Sectors
• Transport
• Tour operators
• Travel agents
• Visitor attractions
• Accommodation
• Trade associations, governments + regulatory bodies
• Information and promotion 
• Technology

In pairs choose a T+T sector and brainstorm as many jobs 
in that sector as you can.

The scale of the travel and tourism industry can also be measured by using statistics on 
employment and trends. Employment includes the numbers and types of staff directly 
employed in the industry at all levels, including business support functions. It will also 
include indirect employment in industries that the travel and tourism industry 
depends on for support (hospitality + retail)
Examples of job roles for each will need to be given. 
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14C. The scale of the travel + tourism industry

Employment in 
travel + tourism

Source: OECD

Types of business 
and employment in 
the tourism sector.
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C2.    Employment in travel and tourism

Employment in 
travel + tourism

Employment roles in travel + tourism
• Customer facing – including telephone + web-based roles

Deal directly with customers in person or via the phone

• Support or administration
Support the business meet its aims – HR, marketing, administration

• Graduate programmes + trainees
Training programmes for specific roles in T+T – marketing management, air traffic control 

• Managerial and supervisory
Management roles – travel agent manager, call centre manager

Career pathways
• Start at a low level and work your way up to supervisor and manager

• Internships (work experience) then join the organisation after that

• Apprenticeships (work + qualifications) then continue to work in the organisation

• Management trainee scheme for L3 + L4 students to enter in management rolesPRE
VIEW
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16C. The scale of the travel + tourism industry

C2.    Employment in travel and tourism

Direct
employment

Sectors
• Transport
• Tour operators
• Travel agents
• Visitor attractions
• Accommodation
• Trade associations, governments + regulatory bodies
• Information and promotion 
• Technology
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17C. The scale of the travel + tourism industry

C2.    Employment in travel and tourism

Transport
employment

Airlines Cruise ships

Transport hubs + gateways

What qualifications do these roles need?
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C2.    Employment in travel and tourism

Reservations + sales
Work with travel agents inc. online

Ensure their products are being sold
Training agents about their products + 

offering incentives to sell
Call centre staff sell directly

Marketing
Responsible for marketing + promoting 

products and services
inc. adverts on social media etc

Operations
Operations team responsible for 

administrating contracts with suppliers inc. 
accommodation, activities and trips

Tour operator jobs are either at 
headquarters or a resort

Tour operators

Customer relations
- phone, email + social media

Predeparture – answering queries before the holiday
In-resort – based at the destination or resort, looking after customers-

greeting, arranging trips, dealing with any issues
Complaints – deal with post holiday issues inc. complaints

Examples + salaries

Examples + salaries

Examples + salaries

Examples + salariesPRE
VIEW
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C2.    Employment in travel and tourism

Travel agents
Work in travel agencies in the high street or 

online – customer facing.
Good general knowledge of T+T.

Accommodation
Range of roles - 24/7 for many jobs. 

Low skill to many highly skills specialist areas inc. 
IT, engineering, catering, accountancy etc.

Trade associations + regulatory bodies
Administration jobs + customer facing in dealing with 

member companies
Roles include specialist industry knowledge e.g. aviation 
security for CAA or legal expertise to form regulations

Other 
employment

Visitor attractions
Wide range of roles – most customer facing.
Specialist roles inc. engineering, operations, 

marketing, accountancy etc.
Some like museums require in depth knowledge

Information + promotional services
Working in tourist information centres. 

Knowledge of local area, its activities, natural 
attractions etc.

Producing marketing materials 
Partnering with local businesses

Examples + salaries

Examples + salaries

Examples + salaries

Examples + salariesPRE
VIEW
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C2.    Employment in travel and tourism

Indirect
employment

Insurance companies
Supplying insurance for tourism 

businesses – airlines to attractions, 
liability to buildings 

Travel journalism
Writing for a newspaper or magazine 

(inc. online), blog or vblog

Retail
Selling souvenirs in local shops

+ other shops 

Catering + hospitality
Suppliers to accommodation, attractions etc

Local restaurants, café and coffee shops

Manufacturing
Making of goods used across the T+T industry

Maintenance
Maintaining + vehicles (trains, ships + aircraft)

Publishing
Designing, producing and publishing (e)brochures + 

promotional materials

IT
Designing and maintaining websites + apps 

and content creations
Maintaining IT systems PRE
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C2.    Employment in travel and tourism

Direct
employment

C. The scale of the travel + tourism industry

Changes in tourism employment (main and second jobs), 2009 to 2014
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C2.    Employment in travel and tourism

Direct
employment

C. The scale of the travel + tourism industry

Source: Annual Population Survey (APS) - Office for National Statistics

Population pyramid showing the age distribution of workers in tourism and non-
tourism related industries, 2014
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C2.    Employment in travel and tourism

Direct
employment

C. The scale of the travel + tourism industry

Source: Annual Population Survey (APS) - Office for National Statistics

Population pyramid showing the age distribution of male and female workers in 
tourism industries, 2014
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C2.    Employment in travel and tourism

Direct
employment

C. The scale of the travel + tourism industry

Source: Annual Population Survey (APS) - Office for National Statistics

The reasons why tourism workers are in temporary employment, 2014
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C2.    Employment in travel and tourism

Direct
employment

C. The scale of the travel + tourism industry

Source: Annual Population Survey (APS) - Office for National Statistics

The age distribution of tourism workers across UK regions in 2014
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C2.    Employment in travel and tourism

Direct
employment

C. The scale of the travel + tourism industry

Source: Annual Population Survey (APS) - Office for National Statistics

The age distribution of tourism workers by industry sector in 2014
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Direct
employment

C. The scale of the travel + tourism industry

Source: Annual Population Survey (APS) - Office for National Statistics

The percentage of jobs 
in specific tourism 
industry sectors, 2008 
to 2014

C3.   Visitor numbers
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C3.   Visitor numbers

Tourist numbers

Visitor numbers
Tourist receipts
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29C. The scale of the travel + tourism industry

Source: International Passenger Survey 2022 from the Office for National Statistics

Tourist numbers

C3.   Visitor numbers

Inbound - visitor numbers
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Tourist numbers

Overseas residents' visits to the UK by purpose, from 2001 to 2021

Inbound - visitor numbers

C3.   Visitor numbers
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31C. The scale of the travel + tourism industry

Source: International Passenger Survey 2022 from the Office for National Statistics

Tourist numbers

Inbound - visitor numbers

C3.   Visitor numbers
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Tourist numbers

Inbound - visitor numbers
C3.   Visitor numbers
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Tourist numbers

C3.   Visitor numbers

Outbound tourism
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Tourist numbers

C3.   Visitor numbers

Outbound tourism
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35C. The scale of the travel + tourism industry

Source: International Passenger Survey 2022 from the Office for National Statistics

Tourist numbers

C3.   Visitor numbers

Domestic tourism
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36C. The scale of the travel + tourism industry

Source: International Passenger Survey 2022 from the Office for National Statistics

Tourist numbers

Domestic tourism

C3.   Visitor numbers
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37C. The scale of the travel + tourism industry

Source: Visit Britain

Domestic tourism – Day visits

C3.   Visitor numbers
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38C. The scale of the travel + tourism industry

Source: Visit Britain

Domestic tourism – Day visits

C3.   Visitor numbers
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39C. The scale of the travel + tourism industry

Types of holiday trips

C3.   Visitor numbers

Visitor numbers by 
other factors
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40C. The scale of the travel + tourism industry

Accommodation type (2019) 

C3.   Visitor numbers
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41C. The scale of the travel + tourism industry

Trips by place (2019) 

C3.   Visitor numbers

Visitor numbers by 
other factors
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42C. The scale of the travel + tourism industry

Trips by region + place of residency(2019) 

C3.   Visitor numbers

Visitor numbers by 
other factors
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43C. The scale of the travel + tourism industry

Tourist expenditure (2011 - 2019) 

C3.   Visitor numbers
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44C. The scale of the travel + tourism industry

Type of accommodation (2011-2022)

C3.   Visitor numbers

Visitor numbers by 
other factors
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C3.   Visitor numbers

Tourist numbers

Data not only shows what happened previously but can also be 
used by T+T organisations to identify trends in the market or areas 

that are in decline.

New markets 
emerging markets

Emerging + growing  
destinations

Changing purpose 
of visit

Changes in type of 
transport used

Changes in the 
length of stay

Destinations in decline

Changes in the type of 
tourism

Visitor trends

Trends report 2017
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C3.   Visitor numbers

Visitor 
trends

Visitor attractions 2019

Heritage + history 2019

Nature 2019

Comparison with 
previous years 

would show 
‘trends’ - growth 

or decline
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C3.   Visitor numbers

Visitor 
trends

Activities in towns + cities

Comparison with 
previous years 

would show 
‘trends’ - growth 

or decline
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C4.   Income + spending

4. Income + 
spending

Travel + Tourism contributes 
to a country’s GDP – 10% for 
the UK

The multiplier effect creates 
employment directly and 
indirectly.

Increasingly the tourism is 
trying to be more sustainable, 
to reduce leakage
. goods are imported rather 
from local sources
. profits leave the country to 
businesses based overseas
. sustainable means involving 
the local economy in tourism 
– local employees and local 
businesses (farmers, suppliers 
rather than importing)PRE
VIEW
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4. Income + 
spending

C4.   Income + spending

In terms of the 
economy, the 

amount spent is 
more important 

that the number of 
visitorsPRE

VIEW
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4. Income + 
spending

C4.   Income + spending

PRE
VIEW



BTEC L3 Travel + Tourism

C1. Importance of the UK as a global destination 51

4. Income + 
spending

C4.   Income + spending
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4. Income + 
spending

C4.   Income + spending
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4. Income + 
spending

C4.   Income + spending
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4. Income + 
spending

C4.   Income + spending Business tourism statistics: MICE fuel the business tourism boom in the UK
•In 2022, there were 5.1 million visits to the UK for business reasons.
•Business contributed £5.8 billion in spend in 2019, representing an incredible 20% of all inbound spend.
•Business travellers tend to make flying visits to the UK. In 2019, almost two-thirds of all business visits to the 
UK lasted between 1 and 3 nights.
•Unlike typical tourism flows, business visits to the UK don't show much seasonality, which means there's a 
steady number of visitors year-round.
•In 2019, MICE made up nearly one-third of all UK business trip expenses, with visitors spending a hefty £1.7 
billion.
•In 2019, conferences, conventions, and congresses took the lead among the MICE sub-categories, accounting 
for 742,000 visits and a whopping total spend of £716 million.
•Large meetings consisting of over 21 people in 2019 accounted for approximately 7% of all business visits 
(646,000 visits in total), and these travellers spent £573 million.
•In 2019, incentive and team-building trips made 67,000 visits and spent £69 million, making them one of the 
top-spending business groups with an expenditure of £1,039 per visit.
•In 2019, attendees of exhibitions, events, and trade shows spent a total of £319 million during 319,000 visits.
•In 2021, UK residents made an estimated total of 8.3 million business trips.
•Two-thirds of UK businesses plan to boost business travel spend by 50% or more in 2023.
•Business travellers flocked to London in 2019, with a remarkable 3.98 million visits from abroad, solidifying its 
position as the top business travel destination in the UK.
•The average cost of a business trip to London has risen by 15% since 2022.
•As of 2023, London is the third most expensive business travel location in Europe.
•Ranked as the eighth most expensive city in the world for business travel, a trip to London costs around £497 
per day visit.
•The average spend per domestic business trip in 2019 was £280.
•Over half of business trips to the UK turn into bleisure trips.
Sources: ONS, VisitBritain, Statista, American Express, ECA International, Stratos

PRE
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https://www.travelperk.com/blog/10-tips-for-organizing-your-first-bleisure-trip/
https://www.ons.gov.uk/peoplepopulationandcommunity/leisureandtourism/articles/traveltrends/2022
https://www.visitbritain.org/sites/default/files/vb-corporate/Documents-Library/documents/foresight_178_-_understanding_business_visits.pdf
https://www.statista.com/statistics/297003/domestic-business-trips-great-britain/
https://about.americanexpress.com/newsroom/press-releases/news-details/2022/Two-thirds-of-UK-businesses-plan-to-boost-business-travel-spend-by-50-or-more-American-Express-research-reveals--/default.aspx
https://www.eca-international.com/news/march-2023/hk-most-expensive-location-in-asia-business-travel
https://www.stratosjets.com/blog/bleisure-travel-statistics/
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C4.   Income + spending
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C4.   Income + spending
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4. Income + 
spending

C4.   Income + spending
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